
Website SEO Analysis

Website analysis is based on the most important search engine status values and current status of your 
website in search engines. It also provides opportunity for future measurement of achievements and 
search engine optimization (SEO) efforts. These are important factors for any website wishing to 
increase it's value to the search engines and in turn increase traffic to the website. Both content and 
code have been analyzed, some programming and design changes may be required as implications of 
this report.

Website:   
Platform: 
Website Theme:   
Domain Age: 
Analysis Date:  

On Site SEO Factors

ENTITIES DESCRIPTION EVALUATION

Title Tag Title tag is the single most 
important page element that can 
be optimized for targeting search 
engines. 

Fixing the title tag often 
generates quick and appreciable 
differences in your rankings. 

Meta Tags Appropriate meta tags should be 
inserted into the pages of the 
website which are being targeted 
for top listings. 

Heading Tags Secondary only to the Title Tag, 
are Heading Tags. These 
provide Google and other 
search engines all the 
information.
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Content of Website A web page should contain 
original & optimized content 
which should include targeted 
keywords, key phrases & links to 
the other website sections. 

Search engines prefer content 
that is original with important 
keywords and phrases 
highlighted.

Anchor Text Anchor text is the click-able 
text in a hyperlink. 

Words contained in the anchor 
text help to build SEO if they 
offer logical navigation to other 
areas in the site. 

Keyword Prominence It is important to factor in the 
relevance of keywords when 
building the structure of pages. 
Keywords are ranked in value 
according to how closely they 
are related to the actual content 
of the site.

Image Optimization Image optimization consists of 
strategies to make your images 
search engine friendly. Image 
optimization includes making 
sure the original file name for the
image is optimized as well as 
adding or optimizing title tags, 
alt tags and descriptions.



Dynamic Content Dynamic content refers to how 
frequent the content on your 
website changes and 
subsequently how frequently the 
search engine spiders will crawl 
or index your website. 

Navigation Each page of your site should 
contain links to every other page 
so search engine spiders can find
every page. This is a critical step 
for the proper indexing and 
Google Page Rank of your site.

Frame Based Website Frame-based websites are not 
preferred by search engines as 
they create multiple pages for a 
single URL. This breaks the 
standard single page per URL 
structure that the World Wide 
Web Consortium holds as an 
official standard of the web.

Invisible Text/ Hidden Text Invisible or hidden text is text 
that is not readable by users but 
is visible to the search engine 
spiders. Adding invisible text is 
considered a bad SEO technique 
for gaming the search engines 
and can eventually lead to being 
black-listed or banned from 
Google and other search engines.

XML Site Map XML Site Maps are created for 
search engines to help them 
crawl a website properly and 
keep their results up-to-date. The
site maps tell the search engine 
the priority of each web page in 
your website.

Site Map A site map is a page dedicated to 
helping your visitors locate all 
the important web pages of your 
website. It provides users with a 
one-stop location to access any 
page on the website.

Robots.txt File The robots.txt file is a simple 
text file that is placed in your 



website's root directory in order 
to tell the search engines which 
pages to index and which to skip.

Loading Time Web page loading time is 
considered one of the most 
important factors for improving 
overall user experience. The 
general rule is the larger the 
website, the longer it will take to 
load. Adding cache-ing systems 
to your website can dramatically 
improve load times. Also, we 
will look at the location of 
resource heavy assets on the site.

HTML Code Validation Valid HTML is code that has 
been written in accordance with 
the World Wide Web (W3) 
Consortium standards for proper 
syntax. Valid code is displayed 
properly and uniformly across 
popular browsers.

CSS Code Validation Along with HTML, it is 
important that your validate you 
CSS to ensure that it complies 
with appropriate CSS standards 
set by W3 Consortium. CSS 
stands for Cascading Style 
Sheets, and represents all of the 
stylization of your website. 
Having errors in CSS means that 
some of the display functions of 
your website may be functioning
improperly.

Broken Links Broken links are links that do not
work because the destination has
changed or it was not set up right
in the first place. When search 
engines crawl websites and find 
broken links, it lowers the page 
rank value. Broken links can 
create dead-ends in your site. 
404 page customization can be a 
good solution to dealing with 
broken links.

301 Re-Direct A 301 is a HTTP status code that
tells a requesting browser that 

http://www.ujtoys.com/Careers-s/279.htm


the requested site resource has 
been moved to a new location. 
Without 301 re-direct 
established, www.abc.com and 
abc.com will be considered two 
different websites by search 
engines. This can lead to adverse
effects on page rank and SEO 
results.

URL Optimization URL optimization is the focus on
the address part of your domain. 
Looking at each page, what is 
the extension? Something that is 
easy to remember, and fits with 
the search results that you want 
for your site? Search engines 
prefer static URLs 
(www.example.com/product-
name) much more than dynamic 
URLs which change every visit 
to the page. For example: 
www.example.com/Inner.php?
page=test&acctid=100539

Google PR The Page Rank or PR of a 
website is an algorythm created 
by Google for rating the value of
any website or website page. The
PR is a scale of 0 to 10. Google 
looks at the amount of links to 
your website as well as their 
relevancy to the core of what 
your site is about. A good link 
campaign can help to get 
enhancement in Google Page 
Rank. Note that brand new sites 
will have 0 PR.

Inbound Links Inbound links are incoming links
to your website or web page. A 
general rule of thumb is the more
the better. It serves as a 
endorsement by all of those 
linking sites in the eyes of 
Google.

Outbound Links Outbound links are links off of 
your site to other resources on 
the web. The more relevant the 
links to your website content the 
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more valuable they are to SEO.

Index Pages The Google, Yahoo and Bing 
spiders crawl your website and 
look for new content to index. 
Generally, the more pages your 
website has indexed with search 
engines, the better. A high 
number of indexed pages 
increases the chances of 
appearing on competitive search 
results.

Alexa Traffic Rank The Alexa traffic Rank estimates
the amount of traffic a website 
receives based on a combination 
of factors like page views, 
bounce rates and link clicks. The 
Alexa Ranking is the current 
traffic level standing of your 
website against all the other sites
in the World.

Twitter Twitter is a free social 
networking site and micro-
blogging service that enables it's 
users to send and receive 
messages known as tweets. A 
good SEO campaign 
incorporates sharing content, 
events, specials and other tidbits 
with Twitter followers.

Google Profile A Google Profile is a way to 
represent your business on 
Google. Google also offers 
products, check-out and site 
tools.

Facebook Page Facebook is the king of social 
media, and as such it plays a key 
role in the SEO value of your 
website. A current Facebook 
page can go a long way in 
increasing website traffic and 
sales conversions.

*Note that a majority of these changes require access to the source code of your website. If your
website is built on a web builder platform, you may not have access to the source code. In these cases,
we will work within those confines, but SEO may be seriously compromised based on the way the web
builder platform generates code.






